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 ICCS Logo must at all time be legible, 

without obstructions, and not 

liable to be confused with 

surrounding images. 

For this reason we 

ask that 

designers 

maintain a 

minimum area 

of breathing 

room around 

the logo and 

position it carefully 

next to text and other 

objects. This minimum area 

is know as an “exclusion zone,”  

and is discussed in more detail on the 

following pages. 

Thank you for respecting our identity and image.  

We want to return that respect by giving you enough context, explanations, and 

examples to make it easy to use our logo and other brand-related elements in 

publications, documents, and online posts and pages.  

To start off, here is a summary of our wishes in 7 rules.  

1. Use one of the two authorized logos 

2. Make sure our name is included 

3. Don’t crowd our logo 

4. Use Logo #2 for small applications 

5. Don’t modify our logo 

6. Use the right colours 

7. Use the right fonts 

T H E  E S S E N T I A L  R U L E S  

THANK 

YOU 
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Our brand is the essence of 

who we are. It is what 

makes us, us. Our name, 

logo, and tagline are the 

most visible representa-

tions of our brand. We ask 

that they be presented ac-

cording to the simple rules presented in this guide.   

Because our brand is our essence we start with a 

brief explanation of our brand and how it relates to 

our identity. Our brand is first and foremost about 

care. We have traditionally focused on the essen-

tials of life such as housing, clothing, and meals, but 

without care, these provisions could become institu-

tionalized and cold. What happens in our programs 

is so much more than that.  Our members, volun-

teers, and staff bring to life the hospitality, warmth, 

and compassion that make these provisions an ex-

pression of hope and faith.  

The designer of our logo, Michael Robinson, created 

two abstract “people” who are reaching out to each 

other. The image expresses the human connections 

that are at the heart of our work, and our brand.  

It also conveys some of the tension and dynamic en-

ergy that is endemic to the work. Our programs 

make an effort to be therapeutic communities that 

allow individuals to collect themselves within a safe 

and supportive relationship that is both professional 

and kind.  We live out professional kindness. 

BRAND 

OFFICIAL 

LOGOS 

#1 

#2 
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Rule # 2—Our full name or 

acronym should appear on 

all documents when  Logo 

#1 does not appear.  

When used in a document, 

such as a report or  news 

article,  the first occurrence of the name should  be 

the full name, “Island Crisis Care Society,” and subse-

quent references can appear as the acronym “ICCS.” 

The name should not be shortened to “Island Crisis 

Care,” or  “Crisis Care Society,” or any similar incom-

plete reference.  

A stacked form of our name appears in our logo  to 

emphasizes “Crisis Care.” Similar  arrangements in 

other documents  are acceptable, provided there is 

no attempt make the arrangement appear as our 

logo. 

The following forms of our name are recommended.  

NAME 

Island Crisis Care Society 
 

ICCS 

Island Crisis Care Society 
 

ICCS 

Calibri in black 

Gill Sans MT in black 
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 NO CLUTTER OR CHANGES TO LOGO 
L O G O  # 1   

Logo #1 contains a graphic image made up of two “C” shapes combined to form a heart, with ovals above 

them, and the full name of the society 

located below and to the right of the 

heart.  

Rule #3 —Our logo must have an 

‘exclusion zone’ equal to the height of 

the letter I in the word Crisis. The 

‘exclusion zone’ is the area around the 

logo which must remain free from other 

copy or images to ensure that the logo is 

not obscured or misperceived.  

The Exclusion zone may be adjusted if 

necessary to encroach into the negative 

space on the top right corner of the logo, 

as the example on the second page of 

this guide demonstrates. A rectangular 

zone surrounding  the image is , however, generally preferred. 

L O G O  # 2   

The alternate form of our logo contains only the graphic image without the name of the society. This more 

rectangular shape generally works well in applications that require an image 

that will fit nicely within a round, 

oval, or rectangular space, such as 

the space of a profile picture or 

similar web application. 

Only use logo #2 when  the name 

of the society is located some-

where near the image or when 

cropping would not allow logo #1 

to be used.  To the right is an ex-

ample from our YouTube page 

that demonstrates how Logo #2 can be used. Notice in the exam-

ple that the Exclusion Zone is used to make sure the logo is not cropped by the website. Despite the lack of 

text, the exclusion zone remains the approximate height of the letter “I” if the text were present. The text in 

Logo #1 is not a standard font and therefor duplication with an existing font is not permitted. 
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Rule # 4 — Use Logo #2 for very small applications where lettering becomes illegible; and use a program such 

as Photoshop to shrink the image so it does not become overly pixilated.  

Logo #2 placed beside staked text. Although 

this is “similar” to logo #1 it is not the official 

logo, and lacks the design rigor used to cre-

ate the original. Logo #2 may not be com-

bined with text to simulate our official logo. 

Logo #2 with text placed below it. Although such ar-

rangements may occur naturally as a result of the 

placement of items on web applications like Face-

book, it should not be deliberately created for use 

where logo #1 could instead be used.  “Alternate” 

logos must not be created by combining the name of 

the society with Logo #2 

In the same way as 

the previous two 

examples, logo # 2 

must not be com-

bined with the ana-

gram or abbrevia-

tion for Island Crisis 

Care Society (ICCS). 

N O  E M B E L I S H M E N T S  

Maintain an exclusion zone around the logo to in-

sures that no embellishments are made to the 

logo.  

For example, do not add frames, flowery graphic 

elements, words, or anything else to the logo. 

N O  M O D I F I E D  O R  A L T E R N A T I V E  L O G O S  

Rule # 5 —Do not attempt to recreate or modify our logo with a different font or arrangement of letters. For 

example, the following changes to the approved logos are Not Permitted: 

Example of 

Properly Reduced 

Logo 
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Prevent distortion when placing the logo in docu-

ments or other applications.  

The logo should not be squished or stretched.  

Squishing or stretching an image is caused by a 

change in the height-to-width ratio of the original 

image. This can happen when attempting to resize 

an image in a program like Word without controlling 

the ratio. It can also happens when inserting the 

wrong size of image into an online application.  

Other forms of distortion such as shearing, beveling, 

shadows, and cropping must not occur.  

Designers must prevent changes to the aspect ra-

tion when scaling our logo so as not to distort the 

image. This is generally done by holding down a 

control key while adjusting the size with the mouse. 

N O  D I S T O R T I O N  

LOGOS ON COLOURS  

Rule #6  is divided into 2 general scenarios.  There are a total of  8 official combinations of logo styles and col-

ours to address these scenarios.   

Four colour combinations are recommended for 

printing on white or near white paper. 

 Use Logo #1 in red and black on white paper 

when printing in colour. 

 Use Logo #1 in greyscale when printing on 

white paper  in black and white. 

The same colour rule applies when space is lim-

ited or an application requires a square or oval 

shape, except that Logo #2 can be used. 
Logo # 1 and 2  

in Greyscale 

W H I T E  P A P E R  A N D  B & W  P R I N T I N G  
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O N  A  R E D ,  B L A C K ,  A N D  G R E Y  B A C K G R O U N D  

The red and 

black logos will 

not display 

properly on red 

and black back-

grounds. In 

those cases, the 

all white or all 

black version 

works best.  

As well, when 

printing in black 

and white on 

grey paper or a 

grey back-

ground, the 

greyscale logo 

does not repro-

duce well.  

Use the black or 

white logos for these situations.  

G E N E R A L I Z E D  L O G O  C O L O U R  G U I D E L I N E  

Application to other colours can be generalized from these two contingencies. The rule of thumb is to use the 

black and red logos on background colours except black and red, and to use the black, white, and greyscale 

logos when doing so makes the logo easier to recognize or is more aesthetically pleasing. 

C O L O U R  S C H E M E S  

On most colour recommendation charts and programs the red in our logo is matched with specific shades of 

green and blue. The following colour scheme was created using several resources and will be adjusted over 

time as we design various new publications. Revisions of this guide will be posted on our website and new 

colour schemes maybe added.  
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Colour Scheme last updated  12 October 2016 
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Visit us on Facebook, like 

our posts, and share your 

comments.  

ALL CAPS 

Copyright Island Crisis Care Society | www.iccare.ca | 2016 | Footer Text To Fill Space 

Title in Swylana Night 

Nulla eget purus quam. Pellentesque dignissim luctus eros, 

vitae consequat magna auctor in. Maecenas a ante libero. 

Mauris euismod eu elit id efficitur. Class aptent taciti sociosqu 

ad litora torquent per conubia nostra, per inceptos himenaeos. 

Donec dapibus non eros a elementum. Praesent dignissim, 

nulla vel dictum malesuada, ipsum augue condimentum lectus, eu consectetur mi velit eu sapien. Aene-

an accumsan eros sit amet urna eleifend dignissim. Vestibulum ante ipsum primis in faucibus orci luctus 

et ultrices posuere cubilia Curae; Sed tempus neque 

purus, sed varius tellus commodo id. Vestibulum hendre-

rit posuere ante, eget vestibulum nulla porttitor et. 

Vestibulum quis blandit est, non vulputate diam. In hac 

habitasse platea dictumst. Praesent id dui vitae elit 

hendrerit pellentesque. Nunc luctus velit non ligula luctus 

pulvinar. Sed tempus neque purus, sed varius tellus 

commodo id. Vestibulum hendrerit posuere ante, eget 

vestibulum nulla porttitor et. Vestibulum quis blandit est, 

Title in Deep Soil 

Nulla eget purus quam. Pellentesque dignis-

sim luctus eros, vitae consequat magna 

auctor in. Maecenas a ante libero. Mauris 

euismod eu elit id efficitur. Class aptent 

taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos himenaeos. 

Donec dapibus non eros a elementum. Praesent dignissim, nulla vel dictum 

malesuada, ipsum augue condimentum lectus, eu consectetur mi velit eu 

sapien. Aenean accumsan eros sit amet urna eleifend dignissim. Vestibu-

lum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia 

Curae; Sed tempus neque purus, sed varius tellus commodo id. Vestibulum 

hendrerit posuere ante, eget vestibulum nulla porttitor et. Vestibulum quis 

blandit est, non vulputate diam. In hac habitasse platea dictumst. Praesent 

id dui vitae elit hendrerit pellentesque. Nunc luctus velit non ligula luctus 

pulvinar primis in faucibus orci luctus et ultrices posuere cubilia Curae; Sed 

tempus neque purus, sed varius tellus commodo id. Vestibulum hendrerit 

EXAMPLE OF A DOCUMENT USING 

COLOUR SCHEME A 

Prior to 2016 the official fonts used by ICCS were: Century Goth-

ic, Bookman Old Style, and to a lesser extent Arial and Calibri. 

With the roll out of the new brand in 2016 official fonts for 

ICCS include all fonts in the Calibri family (i.e. Calibri, Calibri 

Light) and the Gill Sans MT family (Gill Sans MT, Gill Sans MT Condensed, etc.). Non “MT” Gill 

Sans fonts such as Gill Sans Ultrabold and Gill Sans Nova (not standard in 

Microsoft font libraries prior to Windows 10) may also be used.  

G E N E R A L I Z E D  F O N T S  G U I D E L I N E  

Employees, printers, and designers working for ICCS are free to use creative judgement when selecting 

founts for “featured”  applications, advertisements, and other non-standard uses; but the general guideline 

for the bulk of ICCS publications is to use a Gill Sans, Calibri, or Bookman Old Style font.  

The Bookman Old Style family remains an authorized font for applications that require a serif font.  

FONTS 
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The following style is used for Creating Official ICCS Publications 

Titles Should Not Exceed Six Words 

HEADING 1 IS RED AND ALL CAPS CALIBRI 18 

Heading 2 is Grey Gill Sans 18 

Heading 3 is lighter grey Calibri 18 

S U B T I T L E  I S  B O L D  I T A L I C  E X P A N D E D  G I L L  S A N S  1 4  

Normal and Basic Body Style are Calibri 11, but have different spacing. 

As of 2016 the tagline for 

ICCS is now the three words: 

Support  Shelter  Safety 

When used, the tagline 

should appear in Gill San MT 

italic which provides the 

points on the back stroke of the letter “P.” The Tagline 

should appear with standard ligatures and letter spacing, but with an extra space between the words. There 

are no periods or commas between the words and they can appear in black, grey, or red. 

The Tagline should appear near the logo but not so near as to clutter the design. 

 

R E T I R E D  T A G L I N E S  

As of 2016 we retired previous taglines such as “hands of care in the heart of the Island” and “shelter and 

care to those in need.” These phrases remain in our vision and mission statements. 

TAGLINE 

DOCUMENT STYLE 

Document styles are choices that can be set up within an Office document to automate certain functions like 

text options for headings and paragraphs. Ever time you click on a style it applies the choices to that text.  
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Font schemes can be created in Publisher and Word to make it easier to apply 

the authorized font to the document. Set up instructions are on the Microsoft 

website. Below is a summary. 

You can create a completely new font scheme, or you can base a new font 

scheme on another font scheme.  

FONT 

SCHEME 

1. Click on the Page Design tab, click on the Fonts drop down, click Create new font scheme.  

2. Select a heading font and a body font, and preview them in the Sample box.  

3. Type a 

name for 

your new 

font 

scheme. 

4. Select the 

ICCS Fonts 

and click 

save. 

For employees of ICCS designing documents and other material, a Word docu-

ment template is stored on our NAS here: N:\3 Logos Media and Pictures\2016 

ICCS LETTERHEAD and DOCUMENT template 

To use this template as is, delete this sample text and use styles as needed. To 

create a Word template on your own computer so it is available any time you 

create a new document,  click File>Save As>Computer>Desktop> and choose 

Word Template (*.dotx) as the file type from the drop down menu.  No matter 

where you save it, recent versions of Office will recognize the dotx file extension and load it into your new 

document list.  

WORD    

TEMPLATE 
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There are 8 colours on a Microsoft Publisher Colour Scheme.  

There is a Publisher templated on the NAS  in the same fold-

er as the Word template, with the colours shown on the top 

of this page taken from the official ICCS Colour Scheme A.  

It is called:  Publisher Template with ICCS Colours 

If you open that document and then click “save as” to your desktop it will add the 

template to your new documents panel. See the document itself for more details. 

PUBLISHER 

TEMPLATE 

Black ICCS  

Logo Red 

Samaritan 

Flower 

Crescent 

Grass 

Salish Sea Deep Soil Kelp Foot Hirst Fir 

Thank you for respecting our identity and image, we hope this guide has been helpful. If you would like to 

suggest improvements to this guide, or if you have questions not discussed here, please contact the 

Information Manager for ICCS. Visit www.iccare.ca for contact details. 


